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(and why you should be doing #5)



Research shows that it can take up to 10-25 touch points before a customer even considers your

business. Whether that means 25 IG posts or LinkedIn Articles, newsletters, discovery calls - heck!

that's a lot of touch points.

Pre-framing is the concept of how people perceive you before really knowing you. Finding ways to

build your credibility and authority as an expert in your field helps to communicate your value as

someone they can trust, often bypassing those hard touch points steps of trying to capture your

customers' awareness and interest. 

Hi, I'm Vivien,  I have a decade of marketing experience and now help solo/entrepreneurs and I

help solo/entrepreneurs bridge the communication gap between their business passion and profit

and attract their ideal clients. 

Positioning yourself as an 'A' brand can often mean pushing yourself out of your comfort zone, but

it is so rewarding. Trust me you'll get a buzz seeing your name in a magazine article or when you're

booked as a guest speaker. In this guide, I give 7 effective ways to demonstrate your skills and

show your audience what you know and why you know it and why they need to know you.

Take a deep breath -  and get rid of that voice that tells you “you can’t”. 

Your business journey is just starting. 
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A blog allows you to put your expertise in the form of the content you share and gives your

audience a sample of your skills and knowledge.

A website alone doesn’t always offer enough information, personality, or authority to truly

stand out from the crowd. Customers often feel companies are trying to ‘trick’ them into buying

their product whereas a blog is a  gentler nudge - teaching them something of value rather

than selling.

Find a topic your customers are interested in and write about customer case studies or provide

easy-to-read “how to” guides. You can share business updates and connect with your

customers in a way that shows who you are, not just what you do.

Writing a blog also allows you to create a two-way conversation with your audience. When

you encourage feedback and discussion in the comment sections. You can evaluate your

efforts to see how your audience reacts. Does it inspire them to ask more questions? What

comments did they write? 

Blogging is a simple way to get discovered via social media. Every time you write a blog post,

you’re creating content that people can easily share on Twitter, Facebook, LinkedIn. 

You can use your blog to build your email list.  If people find your blog content informative, and

relevant, they most likely will want to read your email newsletters as well.

1. START A BLOG
EXPERTS

2. WRITE A BOOK
Having the prestige of being an author builds instant authority. But this takes time. Not

everyone can write a book and not everyone should write a book. Think about what

knowledge or perspective you add to your industry.

Most authors start out not being experts in the field take for example, Napolean Hill, Author or

Think and grow rich, a journalist studied more than 500 self-made millionaires over a span of

20 years.and boiled down their success into 13 stepsHis interviews and research culminated in

the 1937 bestseller, "Think and Grow Rich," which shares what he calls the "money-making

secret" in 13 principles. He inadvertantly learned other peoples expertise which in turn made

him an expert. 

https://velocitize.com/2020/07/30/how-to-promote-a-new-website-launch/


EXPERTS

Youtube channels can be a great asset for branding yourself and getting traffic online. They

allow people to see and hear you and get a sense as to who you are and what it would be like

to work with you. 

By teaching valuable lessons in your videos you automatically brand yourself as an expert in a

certain niche. 

Don't worry about the production quality. People often prefer a natural and personable content

rather than a professionally shot studio. 

Keep your videos short and to the point. Provide value through useful tips, ideas and content. 

You can also create your own online courses, webinars or workshops. With more people

choosing virtual contact you can share your knowledge globally rather quickly. 

4. COLLABORATIONS & NETWORKING
Find someone who you admire in your circle. You can ask friends, family, co-workers, a contact

on Linkedin-   anyone who may have a complementary service to your business. 

If you're a life coach you could team up with a nutritionist. A nutritionist could team up with a

Personal Trainer.  Web designer with a graphic designer, Yoga teacher and Yoga clothing store.

Anxiety coach with local school tutors. Parenting coach with a kindergarten - You get the picture.

Build a relationship and widen your circle of influence. Don't be afraid to introduce yourself to

others you never know when the opportunity to team up and share your expertise!

3. VIDEOS

5. JOIN A FORUM & ANSWER PEOPLE'S QUESTIONS
Another simple and effective way to become an expert is to answer people's questions in your

niche and solve their problems. You can search on sites like Quora, Twitter, Reddit where they

have forums where anyone can ask questions about any topic, or join Clubhouse and speak. 

The whole point is to raise your audience's awareness of how you can help people to answer

their problems.

Create a free account and search for questions related to your keywords and start answering a

few. You can link to your blog, book or workshop if you need to provide more guidance. 

People will start following you, see the value you add and get curious about who you are. Make

sure your bio states what you do.

http://www.quora.com/


Do your research - find out which publications and sites cover your niche. Where can you get

featured? ie: Health magazines

Think of all your keywords. For example: If you are a nutritionist think of all the topics you can

cover. ie: vegan, keto, gluten-free, fruit intake. Are there any current trends you can write

about? 

Are there any opportunities that you can add to your topics and expand on? For instance,

How to stay healthy when you're working from home. Best foods for growing teenagers.

Sign up to H.A.R.O Help a Reporter Out and select any interesting articles you can pitch for.

Do you have a unique POV that you can share? What changes are happening in your

Industry? Is there something "seasonal" or relevant you can tap into?

Getting your expertise on a site such as  Hubspot, Entrepreneur.com, Business Insider, Forbes,

etc. can boost your credentials quickly. Turn your business into a newsworthy idea and actively

become a contributor to other big-name sites. Publishing a few articles on these established

sites will get you instant attention from a massive audience in your niche.

Pitching Tips: 

Be confident and always state why you are the right person to talk about this topic? 

"I am a single mother who started up a business during covid."

What solutions or steps you can offer. What makes your story relevant now?

"I have found that as a single mother working from home with 3 children is almost impossible. I

try and do most of my work at night when the kids have gone to bed...." 

EXPERTS

6. GET FEATURED ON AUTHORITY SITES & ARTICLES 

7. PODCAST
Podcasting has grown with more and more people listening in their cars, as they travel to work

or when they aren't able to read or watch a video. Starting a podcast may sound complicated,

but can be surprisingly easy to implement.   Put together a playlist of interesting topics and

craft your message around your POV. Add elements of storytelling and case studies to keep

your audience interested. Focus on one subject per podcast. You could even get a few of your

friends or peers to help you discuss different subjects. Your audience will most likely tune in if

you give them a sense of familiarity with your content. The key is to be consistent in your

episodes. 



Some of these ideas may seem intimidating at first, start small and
focus on your strengths - if you're good at writing start with a blog, if
you're better at speaking try a podcast. Make the leap as natural as
possible, using your skills and then as you gain more confidence your
blog can turn into a book or your podcast into keynote speaking. 

You may not even know what you're capable of until you set your mind
to it. I never thought I would be writing articles and blogs or speaking at
events or coaching others to embrace their Business Journey!

If you want to know more about how to bridge your communication
gap drop me an email or check out my website and don't forget to
follow me on Instagram. @vivien_cuco for more social media tips. 
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