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Before we move any further I want you to think about how far you've come and take

a moment to celebrate your wins.  By realising what you have actually achieved you

will build your confidence as well as make you feel motivated to work even harder

towards your next goal. Don’t keep your successes a secret. Put them out there for

the world to see and spread the word.

Building Credibility is all about being authentic - When others perceive your value

and seek you out directly, you can choose the clients you want to work with and

charge what you’re worth, You can start doing what you love the most in your

business because you no longer have to be constantly in ‘sales mode.’Rather your

business opportunities come to you. People will want to hear what you have to say.

People will recommend you to others. 

There’s no faking experience and knowledge - But even if you're not quite there yet,

there are many ways for you to start building your reputation and credibility.

You'll know you've become an expert, not when you say so, but when others say so.

Wishing you inspiration and motivation,

INTRODUCTION
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Identify & Invest in Your Expertise1.

3. Establish your Social Proof & credibility

5. Continually build your Network

4. Promote & Pitch Yourself

ELEVATED EXPERTS

2. Create Valuable Content

THE ELEVATED EXPERT

Typical problems your target audience is trying to solve.

What your experience has taught you about the causes of these problems.

Services you provide that are important to your long term growth.

Educational.  Your content should teach your audience something valuable, 

Relevant. Your content should speak to target audiences’ real challenges and opportunities.

It has to be rooted in a sophisticated understanding of their needs and marketplace.

Accessible. Content should speak your audiences’ language. Keep it clear and accessible

while avoiding unnecessary jargon.

The fact is your expertise can drive business long before you talk to a prospective client.  But

building visibility around your expertise doesn’t happen overnight. 

Investing in yourself, sharing your insights and knowledge, answering the questions no one

else is answering - I know it sounds counterintuitive, but you’ll want to give away—free of

charge—all that great content. The goal is business growth, and to do that, you want to put

yourself in a position to advise your target audience and build your credibility as a problem-

solver. 

Figure out what expertise is worthy of building visibility around:

1.

2.

3.

Strong content has a couple of key attributes:

WHY YOU NEED TO ELEVATE YOUR EXPERTISE?



What's Your broad expertise?

What is your Key area in this field?

Narrow it even further

How can you Evolve & Progress?

IDENTIFY & INVEST IN
YOUR EXPERTISE
Pick a Specific Broad Expertise

Decide what you want to be really good

at and what you want to be known for. It

could be finance, marketing, graphic

design and then go deeper into a key

area in your discipline for instance if you

have experience in Finance you could

narrow your speciality in the stock

market, trading or start-up investment or

retirement plans. 

Once you have your initial discipline you

need to find something insightful. This

may require acquiring deeper

knowledge: - don't be satisfied with

knowing what everyone else knows.  Do

your research. Attend conferences.,

What is your unique POV. 

For example if you chose Marketing you

could specialise in Social Media

Marketing and narrow it further to

specifically Instagram Social Media

Marketing. 

Take risks and seek out advisors and

mentors who will elevate you. 

Constant progression even when you

feel you've become an expert, you  will

still need to evolve and grow in order to

maintain your expertise. 

ELEVATED EXPERT



Writing a blog allows you to create a two-way
conversation with your audience. When you
encourage feedback and discussion in the
comment sections. You can evaluate your
efforts to see how your audience reacts.
Does it inspire them to ask more questions?
What comments did they write? 

BLOG

VIDEOS
Youtube channels can be a great asset for
branding yourself and getting traffic online. They
allow people to see and hear you and get a sense
as to who you are and what it would be like to
work with you. 

JOIN A FORUM & ANSWER
QUESTIONS

Answer people's questions in your niche and
solve their problems. You can search on sites
like Quora, Twitter, Reddit where they have
forums where anyone can ask questions about
any topic, or join Clubhouse and speak. 

PODCAST
 Put together a playlist of interesting topics
and craft your message around your POV.
Add elements of storytelling and case studies
to keep your audience interested. You could
even get a few of your friends to help you
discuss different subjects. 

QUICK NUDGES TO
ESTABLISH YOURSELF
AS AN EXPERT
Make the leap as natural as possible,

capitalise on the skills you already

have. If you're good at writing start with

the blog, if you're better at speaking try

a podcast or a video. 

You'll surprise yourself in what you

have already achieved and You

probably don't even know what you're

capable of until you set your mind to it.

I never thought I would be writing

books and blogs or speaking at events

or coaching others to embrace their

Personal Brand Journey!

ELEVATED EXPERT

http://www.quora.com/


Having the prestige of being an author builds
instant authority. But this takes time. Not
everyone can write a book and not everyone
should write a book. Think about what
knowledge or perspective you add to your
industry.

WRITE A BOOK

GUEST POSTS
Getting published in a high-authority blog or
website is a great way to establish authority.
Just make sure what you write offers value to
the readers. Consider whether there are any
gaps in your niche that you can write about. It
can be a new perspective or a controversial
view. 

INTERVIEWS
Interviews are a great way to share your
expertise. You can get invited, or you can
reach out and ask. these days with podcasts
and video blogs having a conversation with
someone is a good way to share things you
wouldn’t normally think to share yourself. It
can allow you to deep dive into a subject giving
value to the listeners. 

KEY NOTE SPEAKER
Public speaking can sound scary - but if you’re
a service provider business owner you may
not realise that you're already doing it. Of
course, there's a difference between talking
with clients on a regular basis and to a larger
audience. But with confidence – and if you
imagine you’re just talking to another client –
it can feel much easier. 

CHALLENGE
YOURSELF
Napoleon Hill wrote the book "Think

and grow rich." He spent 20 years

researching other peoples successes

and then drew up his own laws of what

made someone successful. He

established his own expertise on the

subject by writing a book . 

Although it might seem intimidating at

first changing your perspective can

help you overcome some of your

doubts. for example: you might say "I

could never speak at an event" but

what if you are already group teach. Or

maybe you think you can't write a Book

but you blog every day.  

ELEVATED EXPERT



Research the competition — read what they are writing
about, are there any trends that they are raving about?
Join a forum or discussion group and find out the
questions being asked 
Interview an expert on a niche topic.
Answer a question from your audience (you can find
these in your comments or as a response to a
customer’s enquiry)

1 Research

2 Storytelling

Content writers know the importance of
storytelling. Don’t just talk about facts and
statistics. Write about your experience — make
your content personal and involve your reader. 

3 Use Images: 
Images help keep the attention of your audience.
Our human brains are more likely to remember
something we have SEEN than what we have
read. 

4 Feedback

Evaluate your efforts to see how your audience
reacts. Does it inspire them to ask more
questions? What comments did they write?
Remember you’re not writing for yourself —
you’re writing for your audience. The best way to
optimise your content is to pay attention to them. 

BLOG
A website alone doesn’t always offer

enough information, personality, or

authority.  A blog is a gentle nudge - It

answers their questions in an engaging

way.

When someone finds your blog content

valuable and relevant, chances are

they’ll want to read your email

newsletters as well.

Write about your experience — maybe

you’ve had success with a service or

strategy.

Involve your reader and tell them how

you solved a problem or even better

how you solved a customers problem. 

A blog increases visibility and drives

organic traffic to your website. It

creates a conversation with your

customers. You can encourage

feedback and discussion in the

comments section. 

Every time you blog you're creating

content that can be easily shared. 

ELEVATED EXPERT



If we perceive someone to be an

expert we assume what worked for

them will   work for us. 

We tend to believe  they are  more

knowledgeable than us in their area

of specialisation.

We buy products endorsed by

celebrities 

We trust user reviews over company

content.

Known as pre-framing - Customers make

judgments based on their overall

impression of someone. 

Expert social proof is when an expert in your
industry recommends your services or is
associated with your brand. With this in mind
you can also become the Expert 

ExpertESTABLISH YOUR
SOCIAL PROOF

Celebrity:

Celebrity social proof is when a celebrity
endorses your products. Examples: an
Instagram post or tweet about your product
by a celebrity or influencer.

User:

User social proof is when your current users
recommend your services based on their
experiences with your brand.

Follow the crowd:

This type of social proof is when a large
group of people is seen to be endorsing
your brand. Examples: having thousands of
followers, hundreds of reviews 

Certification: 

This type of social proof is when you are
given a stamp of approval by an
authoritative figure in your industry.
Examples: an award

This type of social proof is when people
see their friends approve your services.
similar to Word of Mouth
recommendations

Your friends: 

ELEVATED EXPERT



PODCASTS HEADLINES
Create a headline that grabs your readers
attention. Even if you write a great post if your
headline is boring your audience might never
read any further. 

Find a topic that resonates with
your audience

Research what's already out there 
Listen to your audience or target group 
— join a forum or discussion group and
find out the questions being asked 
Read magazines articles and social
feeds from other writers in your niche.
Answer a question from your audience 

Structure and plan 

Use subheadlines 
Bullet lists 
Keep your paragraphs short Highlight
the more important paragraphs 
Make your content skimmable. 

Use the keywords your audience types when
they are searching for answers on the
internet, for example, “How to grow my small
business?” and use them in your headlines
and subtitles. "The 5 steps I took to grow my
small business"

Podcasts' are rising in popularity 

 They're a great way for your audience

to consume information without

requiring much effort. Similar to how

videos are great for visual learners

podcasts are a good way for people to 

 listen to while doing other things ie:

running and commuting..

 

You can start a podcast relatively

quickly even if you're unsure of your

topic. In fact some podcasters don't

even stick to their expertise but

become a host to a variety of

interesting subjects.

Another good reason is that it will help

you  become a better communicator,

You'll learn how to explain information

effectively which is a great skill to

achieve. 

ELEVATED EXPERT



Testimonials add credibility to your

products and services.

People tend to search online

reviews more when making

purchases. 

Placing opinions from your clients

can actually strengthen your

relationship with your clients.

Most people are willing to give you

their opinion on your services.

Testimonials are a useful insight into

your clients buyer behaviour that you

can use  to innovate your business.

There are a variety of ways you can

gather testimonials and a variety of

ways to display them on your site. 

Give your client some time to try out their
purchase before reaching out to them. You
can track their progress and ask them to
provide feedback. To encourage more
responses, offer to send them a coupon or a
free gift for their efforts.

Send a survey to new clientsTESTIMONIALS

Encourage them to post on social media:

Use a hashtag to track customers’ responses
to your services so you can find and respond
to them easily.  Testimonials with images are
better than text alone. Note: Before using
someone’s social post on your site, you’ll need
to reach out to them to get permission.

During an event

If you host events, use that opportunity to
gather testimonials from attendees on the
spot. You could set up a camera outside the
event and ask participants for comments

Feature reviews from other sites on
your site:

If you are listed on review websites  you can
embed some of those features as reviews on
your site as well. be sure to check the terms
and conditions

ELEVATED EXPERT
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Think of all your keywords. For

example: If you are a nutritionist

think of all the topics you can cover.

ie: vegan, keto, gluten-free, fruit

intake. 

Do your research - find out who

covers your keywords. Where can

you get featured? Health

magazines,  blogs, List all the media

outlets you would love to be

featured on. Read their current

articles, see the type of topics they

are focusing on and what they are

looking for. 

Are there any opportunities that you

can add to your topics? How to stay

healthy when you're working from

home. Best foods for growing

teenagers

Learn how to adjust your pitches

Follow up and ask for feedback

What are your keywords?
What topics can you talk about? 

 

Do your research?
Where can you get featured?

Who would you need to contact?
 

What Opportunities?
What outside topics can you expand on?

PROMOTE & PITCH YOURSELF
ELEVATED EXPERT

Marketing is often seen as raising awareness (You telling your audience about yourself, 

 promoting your services and increasing sales) Customers today, don't want to just read

what you're saying about yourself - they want to hear what others are saying about you. 

Public Relation is getting others to talk about you and the rewards of being in an acclaimed

magazine, speaking at an event can elevate your expertise faster than any social media

campaign. 



YOUR PITCH 
Make your pitch part of your natural

conversation and stop talking about

your services - rather talk about your

industry this will elevate you from

being a seller of services to an expert in

your industry.

Establish your Credibility: Why are you

the right person to talk about this topic? 

"I am a single mother who started my

a business."

Do you have a unique POV that you can

share? What makes your story relevant

now? "I am a single mother who

started my a business during the

pandemic" 

What solutions or steps can you offer

their readers? "I am a single mother

who started my business during the

pandemic - Here's what I learned."  

Do you have any

data/findings/research? You can

conduct a simple survey.  "How have

you found it hard working from home

as a single parent?"

Make future predictions  "What's it like

returning back to the office after

working from home?"

Why are you the right person to talk
about this topic?

What unique solutions or POV can you
provide?

Data/Research/ Future predictions

What solutions can you offer their
audience?

ELEVATED EXPERT



PITCHING YOURSELF AS AN EXPERT
When you understand your audience and learn how to share experiences and insights

that are relevant to them you start behaving like an expert. Remember: It's not what you

say about yourself that counts - the goal is to get others to want to write and talk about

you! 

Subject Line

Body Text
Due to more recruiters using Online conferencing for job interviews some people are
finding it harder to compete in the virtual world. As a career coach I recently spoke at
a conference to graduates about the changing employment environment and how
Personal Branding can help put the job seeker at the top of the list. Here are my top 5
tips....

Job interviews have gone virtual - here are 5 ways to make the best impression 

Closer
I would be happy to answer any questions you may have or help your readers navigate
these challenging times to secure a job interview. 

Here is an actual example for a requested article.
"Video interviews have become the norm. Looking for insights into how to make a good
impression when you are on a tiny screen."

ELEVATED EXPERT



PITCHING YOURSELF AS AN EXPERT

Subject Line

Body Text

Closer

Article Requested: 

ELEVATED EXPERT



Who do you know that complements
your service

NETWORK &
COLLABORATIONS

What can you offer them?

What can they offer you?

Find someone who you would like to

work with. You can ask friends, family,

co-workers, a contact on Linkedin-  

 anyone who may have a

complementary service to your

business. This can be a great

opportunity to build a professional

relationship with people who also

interact with the same audience as you

but aren't your direct competitor.

Research the person you are about to

contact. There is nothing worse than

asking the question "What do you do?"

Reach out and make a connection. 

Send a cold email and introduce

yourself. Make sure you give them a

genuine compliment as to why you

would like to work with them and tell

them what value you can bring. ie: 1000

subscribers, a platform in South East

Asia. 

Challenge yourself to meet at least 3

other industry professionals for coffee

every month and network.  

Send them business, and get them to 

 send you business. 

If you're a life coach could you team up with a
nutritionist? A nutritionist could team up with a
local gym. Web designer and graphic designer,
Yoga teacher and Yoga clothing store
Anxiety coach with local school tutors. Parenting
coach with a kindergarten

ELEVATED EXPERT



NETWORK & COLLABORATIONS

What can you offer them?

You can support a cause  - This could be within your local community or for an

organisation you admire.  Sign up to Catchafire and help a non-profit.

Free Workshop.s in the community. Think about the value you can give  in return for a

shoutout on a website or a mention in a newsletter.

If you're starting out and need the exposure or simply looking for testimonials consider

giving away some of your time and experience for free, Whether it’s a blogger looking for

free-content, or an organisation asking you to host a webinar for its employees, invitations

to work for free often come with a promise of exposure. but make sure you understand

and agree to what you are getting back in return 

ELEVATED EXPERT

What are they offering you?



RESOURCES
Here are some ideas to help you 

H.A.R.O (Help a Reporter Out)
HARO is a media platform that connects
journalists seeking expertise to include in
their content with sources who have that
expertise. It is a networking tool that provides
users with the information to get in contact
with journalists and editors for a feature.

Clubhouse
Follow people or topics that you have an
interest in. Raise your hand and answer
someone's question. Oftentimes the host will
ask you for a quick introduction of yourself - so
make sure you've perfected your elevator pitch

Catchafire
Gain reviews and testimonials and do some
good. Volunteer your expertise for non-profits
projects and build your portfolio

Conferences & Events
Join groups, attend events take action and reach
out to people who you can affiliate with.
Facebook groups, Coffee mornings, conferences,
workshops. 

ELEVATED EXPERTS



Be Passionate 

Top Tips to Master your Speaking Assignments

You probably know this but if you're not
excited to be there then neither will your
audience be. 

Bring your energy into your presentation
and Smile!

Focus on one thing in your
message

It’s easy to get distracted by side points
and go off-topic. Think about the one
thing you want your audience to learn
and remember and put that message at
the centre of your presentation.

I often start my talks with a story
whether it's a personal story or one that
highlights what I'm going to talk about.
Make it memorable and evoke an
emotion

Tell a Story

Include the Audience
You don't always have to keep this for
the end. Make your event a conversation
with your audience. Use rhetorical
questions and address your audience. 

Depending on the size of your audience
for smaller groups you can ask people
by name or for larger groups you can
ask the audience to hold up items to
answer questions

Use Visual Aids
Stop using PowerPoint slides with your
entire speech in bullet points! Whittle
down the amount of text. Show visual
imagery and videos to keep your
audience engaged

Practice

Slow and Steady - ensure you’re
speaking clearly, slow down your natural
talking pace, and don’t forget to pause at
the end of sentences.

I first spoke publicly at the age of 14 to a group of around 80 people. My throat tightened
and I cut my 5 minute talk to 2 minutes. I hated it. I've now spoken numerous times since
and I still get that pit in the stomach - here are a few things I have learned that help me.

ELEVATED EXPERT
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Accept you for you 

What is Imposter Syndrome?
I couldn't close this Workbook without addressing Imposter Syndrome. People with

imposter syndrome often describe feeling like a fraud.  "It can involve feelings of self-

doubt and personal incompetence that persist despite your education, experience, and

accomplishments.." (Healthline.com)

The feeling of incompetence can be damaging to your mental well-being and

professional growth. Being an expert doesn't mean you have it all figured out. If you have

moments of self doubt - Here are some strategies that can help you resolve those

feelings productively, 

It is not about trying to impress
everyone, your business journey is
about finding the right people who like
you for you. 

Stop Comparing
We often feel like impostors because we
compare our Day 1 success to
someones Year 1. We see our flaws and
fail to see the flaws in others. Embrace
what you're working on here and now
and set realistic goals

Do you dismiss compliments?
Do you find yourself saying “sorry”, more
than you say “thank you”?

Replace negative language with objective
language and celebrate your wins no
matter how small

What's your "Business love"
language

Stop trying to be so perfect

You’re allowed to fail.
You're allowed to ask questions. 
You're allowed to embrace your
imperfections. 
You're allowed to ask for help

Accept that mistakes will happen. 

Acknowledge your feelings
Talking to a trusted friend or mentor
about your distress to gain some
outside context on the situation.
Open up to  your peers about how
you feel can encourage them to do
the same, and can help you realise
you aren’t the only one 

Challenge your doubts with
facts

Ask yourself whether there are any
actual facts to support those beliefs and
look for pieces of evidence to counter
them. 

ELEVATED EXPERT
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You don’t need to spend your time telling people that you are an
expert -your audience will know based on what you say, what you
are doing and what you have done. 

Elevating your expertise can be a constant battle between what
you find comfortable and pushing your boundaries and
challenging yourself. I can't promise you that it gets any easier but
the accomplishments you make is extremely rewarding and
empowering. Find someone who believes in you to be your
cheerleader!
 
At CUCO we believe in empowering you with the right structure
and framework that simplify your communications strategy and
turns your business communication into a human connection. 

Strategic Business Storytelling keeps you Laser-focused on the
right key messages in a way that wins over your audience.

Discover the importance of the right message for the right people
and build a business others will love.
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